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ABSTRACT 
This paper discusses a research project that focused on the development of a new methodology for creating effective 
websites for marketing purposes. After reviewing the existing methodologies, it was noted that some key aspects were 
missing, including user participation and "real interaction" (i.e. monitoring of user interaction with a prototype site). This 
situation will lead to user frustration with the website. A study was carried out to examine various methodologies from 
different disciplines to select the strongest aspects to be combined into a new participative methodology for developing 
websites. This new methodology was assessed by interview and questionnaires. This paper will discuss how user 
participation is considered an important aspect in website development and the relevant results from the Interview and 
questionnaire phases of the research. 
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1. INTRODUCTION 
The Internet is a network of thousands of computer systems utilizing a common set of technical protocols to 
create a worldwide communication medium. The Internet will have an estimated population of "over 1.5 
billion users by the end of 2011" (CiickZ, 2007). The Internet provides numerous benefits to consumers in 
relation to access to information, entertainment, e-business and marketing. 
This paper reports on a research project to develop a new methodology for developing websites for 
marketing purposes that meet the requirements of users. Thesedays, businesses are using the Internet as a 
tool to develop new and enhanced aspects of business including vendor contact, provision of information, 
recruitment, customer service, entertainment, and of course marketing and promotion. Ellsworth and 
Ellsworth (1997, p. 51-52) declared that marketing on the WWW must "take place in reaction to interest 
from customers and other site visitors". Therefore, the marketing website must "first attract customers to the 
page by providing services and information that will be useful to the users". Successful marketing on the 
World Wide Web relies on careful use of appropriate methodologies to create an effective website, with 
expenditure of minimum time and money. 
However, most existing methodologies address specific aspects such as page design, typography, graphics 
and multimedia, while missing some approaches such as user participation and "real interaction" (i.e. 
usability evaluation using a prototype). These latter approaches are important in website design especially 
from the marketing perspective. User participation will allow the users to play a role in the design and 
evaluation stages and have a better understanding of the system. 
The research focused on investigating and developing a new methodology for designing a simple and 
friendly website, which meets user and designer needs simultaneously. The researcher evaluated the new 
methodology with the assistance of companies which are dealing with website design in Western Australia. 
This paper examines how user participation is an essential aspect in the website development process and 
analyzes the research outcomes from the interview and questionnaires phases, focusing on user participation 
aspects. 
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